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The Arts Ad Network provides advertisers with exclusive access to 

one of the most affluent and sophisticated audience online. 

The Arts Ad Network Overview

Over four million unique users across forty-five plus 

premium content arts and culture websites

ñAffluent consumers have incomes two-

and-one half times larger than the 

average and their households spend 

twice as much on all kinds of consumer 

goods and services.ò*

* How to Build a óNew Luxuryô brand, by Pamela N. Danziger, Unity Marketing © 2005

ñA majority of affluent consumers rate 

the brand as very important in their 

purchase decision.ò* 
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Headquartered in Newton, Massachusetts, and with offices in New York and the UK, Artfact is the largest 

global marketplace of fine and decorative arts, antiques, collectibles, and estate auctions. Artfact Live!, 

Artfact's proprietary live auction bidding platform, enables users to bid in real-time on auctions being held 

around the world by its prestigious auction house partners. 

Currently, over 1,000 fine auctioneers actively list their catalogues with Artfact.com and its U.K. sister site 

Invaluable.com. The Artfact community has grown to more than 10 million knowledgeable collectors and 

dealers worldwide. Artfact's database now includes more than 50 million complete auction results totaling 

more than $192 billion in value, including information on more than 500,000 international artists. Artfact's 

RFC Systems software helps prestigious auction houses around the world to manage their businesses. 

The Arts Ad Network, a division of Artfact, LLC.
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Demographic Profile

Average HHI $172,015

55% Earn over $100,000 a year

23% Earn over $250,000 a year

Average Net Worth is $1,365,903
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52% Male 

48% Female

37% Age 35-49 (Index 138)

50% Age 50+ (Index 212)

78% No Children in household  (Index 131)

19 % Graduate School (Index 128)

ñBy aggregating the Artfact.com and 

Invaluable.com audience of serious 

collectors into a network of arts and 

culture websites with similarly attractive 

audiences, The Arts Ad Network provides 

us with access to premier brand 

marketers that need to efficiently target 

upscale, sophisticated consumers,"

Adam Kirsch, Artfact's Chairman

ñOur audience shares a passion for the arts and 

fine living. Our network offers luxury brand 

advertisers a unique opportunity to engage this 

affluent audience." Andy Horvitz, General 

Manager of The Arts Ad Network

* Quantcast & The Arts Ad Network Winter 2009 Survey
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Examples of Current Arts Ad Network Publishers


